Asia in the Global Media: Women, Power, and Future Directions

Course Description:

For three weeks, this course will explore the role of Asian media in shaping narratives

of women empowerment and influencing global media trends. It examines the portrayal of
women in various forms of media, including film, television, advertising, and digital
platforms, across different Asian cultures. The course will delve into the significance of Asian

media
and ch

in globalizing women empowerment by tackling how media representations reflect
allenge societal norms, as well as the impact of influential female figures in Asian

media industries.

Course Objectives:

At the end of three weeks, students are expected to:

Analyze the role of Asian media in shaping cultural perceptions of women and gender
roles.

Evaluate the impact of media representations on women’s empowerment across
different Asian societies.

Examine the influence of Asian media industries (e.g., K-drama, Bollywood, J-pop, C-
drama) on global gender narratives.

Discuss the contributions of female media figures in Asia and their role in challenging
or reinforcing gender norms.

Compare historical and contemporary portrayals of women in Asian media and their
socio-political implications.

Apply media analysis frameworks to deconstruct gender representations in Asian
films, television, and digital media.

Develop informed perspectives on the future of women’s empowerment in media
through research and discussion.

Class Schedule:
Week Topics Activities

e Introduction to Asian media industries (film, e |ecture and
TV, digital media) discussion

e Asian media and UN SDGs e (Case Study

1 e Historical perspectives on gender roles in o Group Activity

Asian societies

e Theories of media representation and
gender




The rise of strong female leads in K-dramas,
Bollywood, and Asian cinema
Women in media production: Directors,

Lecture and
discussion
Panel Discussion

2 . . .
producers, and writers Media Analysis
e Feminism, activism, and digital media in
Asia
e How Asian media shapes global e Lecture and
perceptions of women discussion
e Women’s roles in K-pop, J-pop, and e Comparative
3 entertainment industries Analysis
e Southeast Asia Media (film, television, e Final Reflection

digital media)
e Future trends: Al, digital feminism, and
changing gender norms in media
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