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Chapter 1:  
Introduction to Internet Marketing  
• Online Marketing Landscape  
• Internet User Behaviour  
• Internet and product  
• Internet and price   
• Internet and place   
• Internet and promotion  
 
Chapter 2:   
Digital Marketing   
• What is marketing?  
• What is digital marketing? 
• What is digital marketing strategy?  
• The internet in the traditional  
• Marketing mix  
• Crafting a digital marketing strategy.  
 
CHAPTER 3:  
Search Engine Optimization (SEO)  
• Introduction to Search Engines  
• Keyword Research and Competition  
• On page Optimization  
• Off page Optimization  
• Local SEO  
 
CHAPTER 4:  
Search Engine Marketing (SEM)  
• Key terms and concepts  
• The importance of search to a marketer  
• Universal search  
 
CHAPTER 5:  
Google Analytics   
• What is Analytics? 
• Importance of Analytics for Business  
• Introduction to Google Analytics  
• Interface tour of Google Analytics  
 
CHAPTER 6:  
Email Marketing  
�What is email marketing?  
• How email works?  
• Challenges faced in sending bulk emails  
� How to over come these challenges?  
• Types of email marketing- Opt-in & bulk emailing  
� What is opt-in email marketing?  
• Setting up email marketing account  
• Best platforms to do opt-in email marketing  
 
 



 
CHAPTER 7 : Social Media Marketing (SMM) 1  
• Social Media Myths  
• Social Media Plan  
• Defining the Objective  
• Social Media Content  
• Copywriting 
• Distributing and Promoting Content  
• Measuring Success  
 
CHAPTER 8 : Social Media Marketing (SMM) 2  

• Facebook  
• Twitter  
• Pinterest   
• YouTube  
• LinkedIn  
• TikTok  
• Content and Blog Marketing (CBM)  
• Creative Content 

 
CHAPTER 9: Paid Search Marketing  
• Paid Search Advertising Explained  
• The Anatomy of a Text Ad  
• Effective Ad Copy  
• The Math and Vocabulary of PPC  
• Buying Ad Space  
• Keyword Research  
• Analyzing Keyword Data  
• Google Ad words Account Structure  
 
CHAPTER 10:   
Mobile Marketing (MM)  
• App-based marketing  
• QR codes  
• Location-based marketing  
• SMS marketing  
• Digital Conversation 
 
CHAPTER 11: Online Reputation Management (ORM)  
• Monitoring Brands  
• Responding to Negative Content  
• Creating Positive Content  
 
CHAPTER 12:  
Affiliate Marketing  
• What is Affiliate Marketing?  
• How Affiliate marketing works  
• How to Find Affiliate Niche  
• Top Affiliate Marketing networks  
• Understanding the dashboard  
• Best resources for affiliate marketing  
 


