
Asia in the Global Media: Women, Power, and Future Directions  
Professor:  Ana Louella Navarro, Ph.D. 

 

Course Description: 

For three weeks, this course will explore the role of Asian media in shaping narratives of women 
empowerment and influencing global media trends. It examines the portrayal of women in various forms 
of media, including film, television, advertising, and digital platforms, across different Asian cultures. The 
course will delve into the significance of Asian media in globalizing women empowerment by tackling how 
media representations reflect and challenge societal norms, as well as the impact of influential female 
figures in Asian media industries.  

Course Objectives: 

At the end of three weeks, students are expected to: 

• Analyze the role of Asian media in shaping cultural perceptions of women and gender roles. 
• Evaluate the impact of media representations on women’s empowerment across different Asian 

societies. 
• Examine the influence of Asian media industries (e.g., K-drama, Bollywood, J-pop, C-drama) on 

global gender narratives. 
• Discuss the contributions of female media figures in Asia and their role in challenging or reinforcing 

gender norms. 
• Compare historical and contemporary portrayals of women in Asian media and their socio-political 

implications. 
• Apply media analysis frameworks to deconstruct gender representations in Asian films, television, 

and digital media. 
• Develop informed perspectives on the future of women’s empowerment in media through research 

and discussion. 

Class Schedule: 

Week Date Topics Activities References 

1 

July 14 - - - 

July 15 

• Introduction 
• Introduction to Asian 

media industries (film, 
TV, digital media) 

• Asian Media and UN 
SDGs 

• Lecture and 
discussion 

• Lecture and 
discussion 

• Bachmann, I., Harp, D., & Loke, J. 
(2018). Through a feminist 
kaleidoscope: Critiquing media, 
power, and gender 
inequalities. Feminist 
approaches to media theory and 
research, 1-15. 

• Hoechsmann, M., & Poyntz, S. R. 
(2012). Media literacies: A critical 
introduction. John Wiley & Sons. 

• Feng, W. (2021, October). The 
integration and upgrade of the 
new media era and the film 
industry. In 2nd International 

July 16 
• Historical perspectives 

on gender roles in Asian 
societies 



July 17 
• Theories of media 

representation and 
gender 

Conference on Language, 
Communication and Culture 
Studies (ICLCCS 2021) (pp. 259-
261). Atlantis Press. 

• Gupta, M. D., Zhenghua, J., 
Bohua, L., Zhenming, X., Chung, 
W., & Hwa-Ok, B. (2003). Why is 
Son preference so persistent in 
East and South Asia? a cross-
country study of China, India and 
the Republic of Korea. The 
Journal of Development Studies, 
40(2), 153–187. 
https://doi.org/10.1080/0022038
0412331293807 

• Jewitt, B. &. (n.d.). Bezemer 
& Jewitt: Social semiotics. John 
Benjamins Publishing Company. 
https://benjamins.com/online/ho
p/articles/soc5?srsltid=AfmBOor
bS_oTeK8bH-
3zB1wcGO3I4gqMikLMXvvyBbttR
-39X9p4_pfs 

• Matos, C. (2013, March 22). 
Media and globalization [Slide 
show]. SlideShare. 
https://www.slideshare.net/slide
show/wk-20-media-and-
globalization-
17502722/17502722 

• Matos, C. (2015). 
Postmodernism, equality and 
feminism: Current contemporary 
issues. Research.  

• Najafian, M., & Ketabi, S. (2011). 
Advertising social semiotic 
representation: a critical 
approach. International journal 
of industrial marketing, 1(1), 63. 

• Osman, A., Subhani, M. I., & 
Hasan, S. A. (2013). Asian 
ascendancy: media in the age of 
globalization. Springer Plus, 2, 1-
9. 

• Perera, A. (2023). Cultivation 
theory in media. Simply 
Psychology. 
https://www.simplypsychology.o
rg/cultivation-theory.html 

• Seow, D. (2020). The role of 
gender, patriarchy and culture in 
the Asian female travel 
experience (Doctoral 
dissertation, Bournemouth 
University). 

• Steiner, L. (2014). Feminist media 
theory. The Handbook of media 

https://doi.org/10.1080/00220380412331293807
https://doi.org/10.1080/00220380412331293807
https://benjamins.com/online/hop/articles/soc5?srsltid=AfmBOorbS_oTeK8bH-3zB1wcGO3I4gqMikLMXvvyBbttR-39X9p4_pfs
https://benjamins.com/online/hop/articles/soc5?srsltid=AfmBOorbS_oTeK8bH-3zB1wcGO3I4gqMikLMXvvyBbttR-39X9p4_pfs
https://benjamins.com/online/hop/articles/soc5?srsltid=AfmBOorbS_oTeK8bH-3zB1wcGO3I4gqMikLMXvvyBbttR-39X9p4_pfs
https://benjamins.com/online/hop/articles/soc5?srsltid=AfmBOorbS_oTeK8bH-3zB1wcGO3I4gqMikLMXvvyBbttR-39X9p4_pfs
https://benjamins.com/online/hop/articles/soc5?srsltid=AfmBOorbS_oTeK8bH-3zB1wcGO3I4gqMikLMXvvyBbttR-39X9p4_pfs
https://www.slideshare.net/slideshow/wk-20-media-and-globalization-17502722/17502722
https://www.slideshare.net/slideshow/wk-20-media-and-globalization-17502722/17502722
https://www.slideshare.net/slideshow/wk-20-media-and-globalization-17502722/17502722
https://www.slideshare.net/slideshow/wk-20-media-and-globalization-17502722/17502722


and mass communication 
theory, 359-379  

• Today, J. (n.d.). Japan’s media 
giants falling behind in the digital 
age. Japan Today. 
https://japantoday.com/category
/features/opinions/japanese-
media-giants-falling-behind-in-
digital-age 

July 18 - 
Presentation 
of Case 
Studies 
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July 21 • The rise of strong 
female leads in K-
dramas, Bollywood, 
and Asian cinema 

• Lecture and 
discussion 

• Media 
Analysis 

• Essay 
 

• Fokiya Akhtar & Azmat Rasul 
(2025) Empowering women on 
screen: exploring the influence of 
female protagonists on 
contemporary culture and 
gendered enjoyment in film, 
Cogent Arts & Humanities, 12:1, 
2444762, DOI: 
10.1080/23311983.2024.244476
2 

• Khan, A. H., & Goelnitz, L. (2025, 
June 20). A new feminism is 
emerging in Asia. International 
Politics and Society. 
https://www.ips-
journal.eu/regions/asia/a-new-
feminism-is-emerging-in-asia-
4225/ 

• Kim, R. (2024, September 2). K-
Dramas with strong female leads: 
‘Agency,’ ‘Mine’ and more. Forbes. 
https://www.forbes.com/sites/re
ginakim/2024/08/31/k-dramas-
with-strong-female-leads-
agency-mine-and-more/ 

• Kumar, P. (2025, May 1). Feminist 
Perspectives on Media 
Production and Consumption • 
Journalism University. Journalism 
& Mass Communication Hub. 
https://journalism.university/me
dia-and-communication-
theories/feminist-perspectives-
media-production-
consumption/#feminist-critique-
of-media-production 

• Lang, B. (2025, February 11). 
Variety. Variety. 
https://variety.com/2025/film/ne
ws/female-protagonists-record-
number-films-2024-study-
1236303582/ 

• Lusia, A., Rahmawati, D., Riyanto, 
G., Mulyana, D., & Yukihana, A. 
(2020). Becoming a Journalist in 

July 22 • Women in media 
production: Directors, 
producers, and writers 

July 23 • Feminism, activism, 
and digital media in 
Asia 

https://japantoday.com/category/features/opinions/japanese-media-giants-falling-behind-in-digital-age
https://japantoday.com/category/features/opinions/japanese-media-giants-falling-behind-in-digital-age
https://japantoday.com/category/features/opinions/japanese-media-giants-falling-behind-in-digital-age
https://japantoday.com/category/features/opinions/japanese-media-giants-falling-behind-in-digital-age
https://www.forbes.com/sites/reginakim/2024/08/31/k-dramas-with-strong-female-leads-agency-mine-and-more/
https://www.forbes.com/sites/reginakim/2024/08/31/k-dramas-with-strong-female-leads-agency-mine-and-more/
https://www.forbes.com/sites/reginakim/2024/08/31/k-dramas-with-strong-female-leads-agency-mine-and-more/
https://www.forbes.com/sites/reginakim/2024/08/31/k-dramas-with-strong-female-leads-agency-mine-and-more/
https://variety.com/2025/film/news/female-protagonists-record-number-films-2024-study-1236303582/
https://variety.com/2025/film/news/female-protagonists-record-number-films-2024-study-1236303582/
https://variety.com/2025/film/news/female-protagonists-record-number-films-2024-study-1236303582/
https://variety.com/2025/film/news/female-protagonists-record-number-films-2024-study-1236303582/


the World of Masculine Media: A 
Study of Gender Distinctions in 
Journalistic Work. 
https://doi.org/10.2991/assehr.k.
200331.181 

• Pande, R. (2014). Challenges to 
feminism in 21st century: a south 
asian perspective, with special 
focus on India. Revista 
Ártemis, 17(1). 

• Pawitan, Z., & Fetrianggi, R. 
(2021). Representation of Muslim 
women in Indonesian film posters 
with Islamic nuance. In 3rd 
International Conference on Arts 
and Design Education (ICADE 
2020) (pp. 125-128). Atlantis 
Press. 

• Rikigptc_Admin. (2024, August 
10). The Evolution Of Women's 
Portrayal In Bollywood And Its 
Reflection On India's Changing 
Gender. RikiGPT. 
https://rikigpt.com/the-
evolution-of-womens-portrayal-
in-bollywood-and-its-reflection-
on-indias-changing-gender-
roles-and-societal-norms/ 

• Women and Neo-Confucianism. 
(n.d.). 
https://journeys.dartmouth.edu/
marcanovicoff22/women-and-
neo-confucianism/ 

 July 24 -  Panel Discussion  
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July 28 • How Asian media 
shapes global 
perceptions of women 

• Women’s roles in K-
pop, J-pop, and 
entertainment 
industries 

 

• Lecture and 
discussion 

• Comparative 
Analysis 

• Final 
Reflection 

• Ateq, K., Alhajji, M., & Alhusseini, 
N. (2024). The association 
between use of social media and 
the development of body 
dysmorphic disorder and 
attitudes toward cosmetic 
surgeries: a national survey. 
Frontiers in public health, 12, 
1324092. 

• Gerlich, M. (2024). Brace for 
Impact: Facing the AI Revolution 
and Geopolitical Shifts in a Future 
Societal Scenario for 2025–2040. 
Societies, 14(9), 180. 

• Lerman, K., Karnati, A., Zhou, S., 
Chen, S., Kumar, S., He, Z., Yau, J. 
C., & Horn, A. (2023). Radicalized 
by Thinness: Using a Model of 
Radicalization to Understand Pro-
Anorexia Communities on Twitter. 
arXiv (Cornell University). 
https://doi.org/10.48550/arxiv.23
05.11316 

 
July 29 • Southeast Asia Media 

(film, television, digital 
media) 

 

July 30 • Future trends: AI, 
digital feminism, and 
changing gender 
norms in media 

 

July 31  Class 
Culmination 

https://doi.org/10.2991/assehr.k.200331.181
https://doi.org/10.2991/assehr.k.200331.181
https://journeys.dartmouth.edu/marcanovicoff22/women-and-neo-confucianism/
https://journeys.dartmouth.edu/marcanovicoff22/women-and-neo-confucianism/
https://journeys.dartmouth.edu/marcanovicoff22/women-and-neo-confucianism/
https://doi.org/10.48550/arxiv.2305.11316
https://doi.org/10.48550/arxiv.2305.11316


• Lin, Z. Pop, Girl Groups, Anime, 
Soap Operas: How East Asian 
Media’s Negative Portrayal of 
Women Shapes Adolescents’ 
View on Gender Equality and Self 
Image. 

• Manzoor, S., Rehma, D., & Rauf, S. 
(2016). Analysis of gender 
stereotypes in movies. Pakistan 
Journal of Applied Social 
Sciences, 4(1), 95–109. 
https://doi.org/10.46568/pjass.v4
i1.298 

• Pal, S., Lazzaroni, R. M., & 
Mendoza, P. (2024). AI’s missing 
link: The gender gap in the talent 
pool. Interface. 

• Parks, S. J., & Yoo, H. C. (2016). 
Does endorsement of the model 
minority myth relate to anti-Asian 
sentiments among White college 
students? The role of a color-blind 
racial attitude. Asian American 
Journal of Psychology, 7(4), 287. 

• Piao, X. (2024). Research on the 
Influence of Chinese Social 
Media on Women’s Self-esteem 
Catalyzed by the Homogenization 
of Female Images in China. In 
SHS Web of Conferences (Vol. 
207, p. 02014). EDP Sciences 

• Suhag, K., & Rauniyar, S. (2024). 
Social Media Effects Regarding 
Eating Disorders and Body Image 
in Young Adolescents. Cureus, 
16(4). 

• Tiwiyanti, L., & Sofiani, Y. (2020). 
The Representation of gender 
Ideology in Hinata Figure, Naruto 
Shippuden Film. Scope Journal of 
English Language Teaching, 4(2), 
87. 
https://doi.org/10.30998/scope.v
4i2.6239 

• Toth, C. (2008). J-Pop and 
performances of young female 
identity: Music, gender and urban 
space in Tokyo. Young, 16(2), 111-
129 

• Venters, L., & Rothenberg, A. 
(2023). Trammelled stars: the 
non-autonomy of female K-pop 
idols. Celebrity Studies, 14(4), 
455-471. 

• Yin, H., & Zhang, Q. (2024). Digital 
Feminism: The Role of Social 
Media in Shaping Feminist 
Movements in Asian Cultural 

https://doi.org/10.46568/pjass.v4i1.298
https://doi.org/10.46568/pjass.v4i1.298
https://doi.org/10.30998/scope.v4i2.6239
https://doi.org/10.30998/scope.v4i2.6239


Contexts. Advances in 
Humanities Research, 10, 38-42. 

• Zeng, K. (2019). Effects of 
Stereotypes and Inaccurate 
Media Portrayals on Asians and 
Asian Americans. 

• Zhao, Y. (2022) Analysis of the 
Social Impact of Fandom Culture 
in “Idol” Context. Advances in 
Journalism 

 

 


